
GETTING TO THE HEART AND MIND OF 
THE MATTER: 

A Toolkit to Build Confidence as a 
Trusted Messenger of Health Information



What is motivational interviewing

Motivational intervewing strategies

Motivational interviewing in group settings

What is science media literacy and why it matters

The science behind science media literacy

Applying the science media literacy infographic to real-world scenarios

Introduction to neuromarketing:  A tool for effective health communication

Applied neuromarketing:  Understanding the human brain

Applied neuromarketing:  Producing brain-friendly health communication
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You can view this series in any order
• Part 1: What is science media literacy and why it matters

• Part 2: The science behind science media literacy

• Part 3: Applying the science media literacy infographic to real-world 
scenarios

What is in the Toolkit?
• Brief Self-Guided Lessons

• Examples for Practicing Your Skills

• Handouts to Share With Others

• References and Sources for More Info
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This session will help you to:

01.

02.

Understand how risky – and common – it is to have 
more media confidence than media literacy skills

03.

04.

Understand the surprisingly informative role emotion 
plays in decision making about media

Visualize how media literacy improves our decision-
making processes

Learn 4 steps that help unmask misinformation and 
promote healthy decisions right for you



Science media literacy is the ability to access, analyze, evaluate, create, and act using media in a 
variety of forms for science information. Science media literacy principles can be summarized as 
follows:

• All media messages that contain science information are “constructed” by people and using 
medium/context-specific techniques.   

• Media messages that contain science information are produced for particular purposes 
(have goals). 

• All media messages that contain science information contain embedded values and points of 
view. 

• People construct their own meanings from media messages that contain science 
information based on their skills and experiences. 

• Media and media messages about science can influence beliefs, attitudes, values, behaviors, 
and society.

 

In our first session, we established that science 

media literacy is healthy skepticism

Page 60 of the Toolkit 



When we have more confidence than skill, 
we risk sharing misinformation

3 in 4 Americans 
overestimate their ability 

to distinguish between 
legitimate and false news

More likely to visit 
untrustworthy web sites, 

share false content

Less aware of their own 
limitations

Less likely to 
distinguish 
between 

legitimate and 
false news

https://www.pnas.org/doi/abs/10.1073/p
nas.2019527118 

https://www.pnas.org/doi/abs/10.1073/pnas.2019527118
https://www.pnas.org/doi/abs/10.1073/pnas.2019527118


Trusted sources are key to misinformation 
prevention—and to public health promotion

.A. van Essen, A.M. Palache, E. Forleo, D.S. Fedson, Influenza vaccination in 2000: recommendations and vaccine use in 50 developed and rapidly developing countries, 
Vaccine, Volume 21, Issue 16, 2003, Pages 1780-1785, ISSN 0264-410X, https://doi.org/10.1016/S0264-410X(03)00072-0. 

https://doi.org/10.1016/S0264-410X(03)00072-0


Media Literacy Theory of Change
Decision making is partly logical

 and partly emotional

• Critical 
Thinking 
about sources

Motivates

• Critical 
Thinking 
about 
Content

Facilitates
• Beliefs

• Efficacy

• Expectancies

Affects

• Intentions

• Behaviors

Outcomes

We need our emotions to work 
for us instead of against us

Forewarning

© Erica 
Weintraub 
Austin 2023



Don’t let sources disrupt your freedom of choice. 
They can distract you from thinking critically, such as:

“Like me, trust me, do what I tell you (and don’t trust them)”
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The Science Media 
Literacy Infographic

https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public/myth-busters 

• Deploy the steps in any 
order.

• You might do a gut check 
of your emotions as step 
#1!

• Our next workshop helps 
you practice using the 
infographic.

https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public/myth-busters
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