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You can view this series in any order

e Part 1: What is science media literacy and why it matters
* Part 2: The science behind science media literacy

* Part 3: Applying the science media literacy infographic to real-world
scenarios

What is in the Toolkit?

* Brief Self-Guided Lessons

* Examples for Practicing Your Skills

* Handouts to Share With Others

* References and Sources for More Info
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This session will help you to:

01.
02.

03.
04.

Understand how risky —and common —it is to have
more media confidence than media literacy skills

Understand the surprisingly informative role emotion
plays in decision making about media

Visualize how media literacy improves our decision-
making processes

Learn 4 steps that help unmask misinformation and
promote healthy decisions right for you




In our first session, we established that science

media literacy is healthy skepticism

Science media literacy is the ability to access, analyze, evaluate, create, and act using media in a
variety of forms for science information. Science media literacy principles can be summarized as
follows:

All media messages that contain science information are “constructed” by people and using
medium/context-specific techniques.

Media messages that contain science information are produced for particular purposes
(have goals).

All media messages that contain science information contain embedded values and points of
view.

People construct their own meanings from media messages that contain science

information based on their skills and experiences.

Media and media messages about science can influence beliefs, attitudes, values, behaviors,
and society.

Page 60 of the Toolkit



When we have more confidence than skill,
we risk sharing misinformation

4 . . ) 4 Less likely to ) (" )
3 in 4 Americans L. : : .
overestimate their abilit distinguish More likely to visit
L Y e between )1 untrustworthy web sites,
to distinguish between .
. legitimate and share false content
legitimate and false news
\_ false news ) \_ )
4 )
Less aware of their own
limitations
\_ J

https://www.pnas.org/doi/abs/10.1073/p
nas.2019527118



https://www.pnas.org/doi/abs/10.1073/pnas.2019527118
https://www.pnas.org/doi/abs/10.1073/pnas.2019527118

Trusted sources are key to misinformation
prevention—and to public health promotion

How Misinformation Research Can Mask Relationship Gaps
that Undermine Public Health Response

Alec ). Calac, BS' and Brian G. Southwell, PhD*"

ublic health journals such as the American Journal of Health  exposure to inaccurate claims and which settings are opportune for
Promotion have spotlighted health misinformation in recent debunking misinformation.”
years as a cause for concern.'” Researchers have noted the dif- Some research has described potential demographic differences in
fusion of health misinformation as well as its tendency to complicate  health misinformation acceptance and tt,:ndcm:y to share health



https://doi.org/10.1016/S0264-410X(03)00072-0

Media Literacy Theory of Change
Decision making is partly logical
and partly emotional
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Don’t let sources disrupt your freedom of choice.
They can distract you from thinking critically, such as:
“Like me, trust me, do what | tell you (and don’t trust them)”
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HOW TO RECOGNIZE MISINFORMATION

This guide will help you find accurate and credible science

information so vou can make better health decisions

H H STEP 1. CONSIDER THE SOURCE
The Science Media oL -
Think about the perspective of the source and if they check facts.

° °
L I te ra c I n fo ra h I C Do other reputable organizations say this source is credible?
Does the source have my best interests in mind?

+ Deploy the steps in any STEP 2. EXAMINE THE CONTENT
Evaluate if other scientists have found similar conclusions.

O rd e r. Does the author cite their sources? Is the information out of date?

* You might do a gut check
of your emotions as step

Check across multiple sources for consistency.

STEP 3. CHECK YOUR EMOTIONS

1 1 1 . How does a message make you feel? Misinformation can trigger

emotions like anger and fear.

* O urn eXt WO rks h 0o p h S I ps Stop and think before sharing or believing an upsetting message.
you practice using the

infographic. STEP 4. ASK TRUSTED EXPERTS

Work with and ask experts when you are not sure about something.
[t's always good to ask a trusted expert, like your doctor, any

questions you have about you, or your child’s health.



https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public/myth-busters
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